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Organizational H2(+)
reciprocity

Organizational
agility

Firm
performance

Effect Coeff. (SE) 95% bootstrap CI
Direct effect
NS —FP 0.2687" (0.055) [0.159, 0.378]
Indirect effect
NS -0A—FP 0.153" (0.039) [0.070, 0.226]
Notes: Bootstrap CI was estimated by2,000 bootstrap samples.
4% <001
First stage (OA) Second stage (FP)
Variable Coeff. o Coeff. o
(SE) 95% bootstrap CI (SE) 95% bootstrap CI
7.573" 4,725™
Constant ©0.506) [ 6.576, 8.569] 0.78) [3.271, 6.178]
-1.530"" -1.093***
NS ©0.192) [-1.907,-1.152] (0.224) [-1.536,-0.651]
-1.202" -0.774™
OR (©.165) [-1.527,-0.877] (©.190) [-1.148,-0.401]
0.336"""
OA 0.069) [0.201, 0.472]
0.436™ 0.321™
*
NS*OR . oogn) [0.351, 0.521] (0.054) [0.215, 0.427)
F 4332 89.038"*
R? 0.374 0.487
%% p() 0],

Source: Hsian-Ming Liu, Kuo-Chen Mou and Chia-Yu Chang (2021). Effects of network capital and resources on SMEs
competitiveness: A moderated mediation approach. Corporate Management Review. Vol.41, No.1, pp.49-81
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** The answer can be given in Chinese or English.

1. Please explain the following terms in detail: (25%)
(1) Make or Buy Strategy
(2) Vertical Integration Strategy
(3) Core Competencies
(4) Contingency Theory

(5) Strategic Business Unit

2. Discuss the balanced scorecard and how its components are used in strategic execution

and control? (25%)
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