Department of International Business
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4-Year Curriculum for Students Admitted in Academic Year 2025
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Course regulations:
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Implementation Guidelines for Microcredit Courses at Chang Jung Christian University."

The total number of credits required for graduation is 128, which includes 23 credits of General Education courses, 2 credits of College-required courses, 47 credits of Department-required courses, and 57 credits of Departmental Electives.
Students must meet the university's Information Competency requirements and the English Proficiency requirements to be awarded the degree.
Students must complete the professional practical projects specified in the "Regulations for Professional Certification for Students of the Department of International Business, Chang Jung Christian University" to be awarded the degree.
Microcredit Courses are optional for students. For regulations related to Microcredit Course selection, please refer to the "
Students enrolled in the 2024 academic year are required to complete one set of "Interdisciplinary Micro-programs" as a graduation requirement.




